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Primary Principles Definition

Reduction Making complex tasks simpler

Tailoring Tailoring information based on personal needs

Kairos Technology intervention at the “right” 

opportune time

Self-Monitoring Eliminate tedium of tracking

Conditioning Operant conditioning that uses positive 

reinforcements to shape complex behavior

Liking/Attractiveness Persuasion by liking is creating an environment that 

a user likes to use 

Praise Offering praise to make people feel good

Convenience Easy accessibility





Primary: Urban vs. County vs. Rural Patients

Secondary: Providers

Secondary: Caregivers

























Persuasion Design Principles Manifestation in System 

Reduction Making complex meal 

trackingtasks simpler

Kairos Smart phone intervention at the “right” 

opportune time, meal time

Self-Monitoring Eliminate tedium of tracking meals

Conditioning Reinforcement to eat well 

through trending

Liking/Attractiveness Gaming

Praise Offering praise with both games

Convenience Smart phone easy accessibility





Experiment vs. Control 

Over an extended  period of time

Assess the following at three time points: 

(1) knowledge tests about diabetes, particularly hypoglycemia 

(2) HgbA1C level and patients’ weight

(3) satisfaction of physician





Technical tools, e.g., Microsoft Health Vault

Other organizations, e.g., China Red Cross

US counterpart comparison, e.g., 
Missouri Health Foundation

Psychosocial needs  -- “emotional” network

Other high risk populations, e.g., overweight teens
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